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COMMUNICATION & MESSAGING
Teens: Snapchat use falls dramatically

IMEC.DIGIMETER INFOGRAPHIC

TRADITIONAL COMMUNICATION & MESSAGING 
Daily use of communication and messaging services

SOCIAL NETWORK OR COMMUNICATION SERVICE
Which one is preferred most?
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The youngest age 
segments are the 
least frequent 
callers

The youngest age 
segments are the 
least frequent 
callers

Strong decrease in 
email usage within 
the youngest age  
segments

Traditional SMS use 
is decreasing signifi-
cantly across all age 
segments younger 
than 50

Most popular with 
younger segments

Strong decrease, 
especially among 
teenagers

Strong increase, 
even among 
teenagers
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ANIMATED GIF & LIVE VIDEO 
Sharing GIFs and live video

Animated GIF retrieved 
from a platform such as 

Giphy

A self-made animated GIF

50+ ALL AGES30-4915-29

A self-made live video
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Facebook only ranks 4th for teenagers, after Instagram, 
YouTube and Facebook Messenger
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15-19

40-49 year olds have a strong preference for Facebook 
and Whatsapp, followed by traditional communication
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40-49

Strong preference for traditional communication, 
remarkable 3rd place for Facebook
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Overall preference for Facebook and WhatsApp, 
followed by email
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Catch more trends in Flanders’ media possession and use at imec.be/digimeter


