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NEWS CONSUMPTION

News sources and attitudes towards news
strongly dependent on age

DAILY NEWS CONSUMPTION

Strong growth in the smartphone as daily news source
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NEWS CONSUMPTION BY AGE SEGMENT
Sources used for news consumption depend on age
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TRADITIONAL VS. ONLINE VS. MOBILE NEWS CONSUMPTION
Popularity of traditional media is higher for older age categories
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STATEMENTS

News consumption, satisfaction & topics

15-19

@

ALL AGES

“I think it's important to
follow the news”

The importance of
actively following
the news increases
with age
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60+ agree the most

60-64 ALL AGES that gossip about
“| consider gossip about celebrities can be
the private lives of @ ) considered as news
celebrities as news”
/Ly
15-19 ALL AGES Satisfaction

“I am satisfied with
the content on Flemish
news media”

increases with age
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30-39 50-59

ALL AGES

Personalized news

“l only want to follow news

is mainly important

on topics | am interested in” ( )
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) to 20-59 year olds
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Catch more trends in Flanders’ media possession and use at imec.be/digimeter



