
SPOTIFY
STRONGEST RISE

PAYING USERS

APPLE MUSIC
LARGEST SHARE

PAYING USERS

VIDEO, MUSIC & GAMING
Online video and video on the rise

IMEC.DIGIMETER INFOGRAPHIC

ONLINE MUSIC 
YouTube remains the most popular music platform

PODCASTS 
Strikingly more younger people listen regularly 

GAMING 
Monthly gaming down slightly

ONLINE VIDEO
Clear increase among 65+

MUSIC DEVICES
Younger people listen to music more via PC and smartphone, 

older people opt for CD and TV

VIEW LIVE TV DAILY
Remains stable, but decline among younger age groups 
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ITUNES ON THE RISE 
IN USE AS MUSIC 
LIBRARY, BUT FEWER 
AND FEWER PEOPLE ARE 
BUYING MUSIC ON IT 

% MONTHLY USERS OF ONLINE MUSIC CHANNELS
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65%
STRONGEST RISE AMONG 65+
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monthly

The younger age groups listen 
significantly more to podcasts

12% DAILY

10%

20%

30%

WEEKLY MONTHLY

4% DAILY

2% MONTHLY

5% WEEKLY

44%

28%

55-64

61%

73%

25-34

29% 25%

65+

24% 20% 18% 14%

COMPUTER TABLET

2017 2018


