
NEWS 
News sources and attitudes di�er sharply 

be age category

IMEC.DIGIMETER INFOGRAPHIC

DAILY NEWS CONSUMPTION
Actively following the news down among 16-24 year olds

ATTITUDE TO NEWS 
Positive attitude to news, but concern about the impact of fake news

DIGITAL NEWS CHANNELS 
News websites struggling with ageing of the reading audience 

AGE CATEGORY WITH LOWEST % AGE CATEGORY WITH HIGHEST % AVERAGE

“I think it’s important to 
follow the news.”

“I only want to follow 
the news topics that 

interest me.”

“Thanks to the Internet I
 am much better informed.”

ST
RO

N
G

LY
 A

G
E-

RE
LA

TE
D

LE
SS

 A
G

E-
RE

LA
TE

D

“I am concerned about 
the influence of ‘fake 

news’ on myself.”

“I am concerned about
 the influence of ‘fake 

news’ on society.”
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20182017

RADIO NATIONAL TV SMARTPHONE REGIONAL
TV

TABLETPRINT
NEWSPAPER

COMPUTER

58% 56%
52% 56%

45%
38% 37%

29%
22% 20% 18%

14% 16%

51%

84%

69%

87% 84% 86% 84%
89% 91% 90%

95%
89%

98%

16-24 25-34 35-44 45-54 55-64 65+

88% USE ANY DEVICE 
DAILY TO FOLLOW
THE NEWS

DECREASES INCREASES

55-64


