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PRIVACY

Flemings attach importance to their online privacy

GENERAL TERMS & CONDITIONS
Most people don'’t read them

.......................... 65%

SELDOM OR NEVER READ THE
GENERAL TERMS & CONDITIONS

e 1%

IN MORE THAN 50% OF CASES
[ OR ALWAYS J

147%
IN FEWER THAN
50% OF CASES
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MAINLY THE OLDER GENERATION READS THE GENERAL SOMEONE WHO USES THEIR SMARTPHONE LESS THAN DAILY IS
TERMS & CONDITIONS AND PRIVACY POLICY MORE INCLINED TO READ THE GENERAL TERMS & CONDITIONS
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DAILY NOT DAILY

ATTITUDE TO PRIVACY
The Flemish are reasonably skeptical about how companies
deal with their privacy

ALL AGES

As a user | no longer have
any control over what
personal information is
gathered about me and used.

30%

As a user | know what
companies can and can’t

do with my data.

It concerns me that
companies are not
transparent regarding the
data they have about me.

| think it's OK to share
personal data if there’s
something in return

(e.g. information and tailored
service)

25% 20% 30%

HIGHEST NUMBER

INTERPERSONAL PRIVACY
The majority ask permission from friends before
sharing information about them

BUT |-------eeeee-

60%

ASK PERMISSION FROM
FRIENDS BEFORE SHARING

INFORMATION 42‘/
©

OF THEM SAY THAT FRIENDS SOMETIMES
SHARE PHOTOS OR INFORMATION ABOUT
THEM WITHOUT THEIR KNOWING

MEASURES
A person who is irritated by companies using their personal data will take
more action to protect their privacy

100% 100%

90%
. ‘

90%

80%

2 | 70% 70%
)
h o °
| 60% 60%
<
% | s 50%
<
= | 40% 40%
30% 30%
20% 20%
10% 10%
b4 9
IT DOESN’'T IT DOESN’'T NO OPINION IT BOTHERS ME IT BOTHERS ME
BOTHER ME BOTHER ME A LOT A LITTLE

What measures have you already taken?

— | refu§e access to 57% ) I go on!in? in 18%
certain data incognito' mode
| deliberately dqn ¢ 44% | don’t accept any cookies 14%
download certain apps
| adjust the privacy 43% — | use false information 14%
settings on social media ° — when registering ’
C . . . | have deliberately
| t th tt
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on my smartphone :
: products online
‘ | delete apps or accounts _ 33% 00O None of the above _ 19%




