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E-COMMERCE, SHARING ECONOMY AND MAKERS

Positive attitude, still a great deal of unused potential in usage

E-COMMERCE
Highest among 25-44 year olds
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37% 6% - 78%

BUY* REGULARLY ONLINE SELL REGULARLY* ONLINE DO THEIR BANKING* ONLINE

* AT LEAST ONCE PER MONTH

ATTITUDE TO ONLINE SHOPPING

67% 63% 60% 42%
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saves time is easier is safe on recognized offers more choice is cheaper
platforms

ATTITUDE TO THE SHARING ECONOMY

Flemings are cautiously positive, especially on account of the impact on
the environment and efficiency
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ABOUT IT _[ 65+ ]_
ARE POSITIVE ABOUT THE

SHARING ECONOMY

25-34

11% 17% © 27%
ARE NEGATIVE ABOUoT 5 22 /0

THE SHARING ECONOMY 55+ R ARE BOTH POSITIVE AND
NEGATIVE ABOUT THE

SHARING ECONOMY

POSITIVE ASPECTS NEGATIVE ASPECTS

GOOD FOR THE
ENVIRONMENT
MAKES LIFE MORE TAKES AWAY MY
FLEXIBILITY

EFFICIENT
NOT VERY
RELIABLE

| WANT MY OWN 2
PRODUCTS & SERVICES 58%

CHEAPER 44%
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SHARING PLATFORMS
Use is still very niche

% AS A CUSTOMER % AS A PROVIDER

CROWDFUNDING SHARE HOUSE FOR CARE-SHARE WITH
SHORT PERIOD PRIVATE PERSON

10% 1% 14% 2% 7% 2%
SHARE BIKE THROUGH LEND THINGS TO
SHARING COMPANY PRIVATE PERSON
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8% 7% 4%

MAKERS
Highest proportion among youngest age group
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DESCRIBE THEMSELVES
AS A MAKER
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MOST COMMON MAKER ACTIVITIES:
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DIY 10T TOOLKITS 3D PRINTERS VISIT TAKE PART IN
ELECTRONICS MAKERSPACE HACKATHON




