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Adoption: Smartphone outpaces the rest



Use: Smartphone catching up ….

Social media (daily)
60% (+4)

Interaction with TV programming
27% (+5)

Distraction with TV program
34% (+5)

Remote control for Smart TV 
20%

E-commerce (monthly)
17% (+6)

Searching info (daily)
49% (+5)

Online banking (monthly)
37% (+11)

Smartphone = most indispensable 
technology
26%



Smartphone beats tablet
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Daily TV content Daily news source Daily gaming Daily social media 
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Smartphone adoption

But still lagging behind internationally



FIVE CONSUMER PROFILES



User: 5 types of profiles

26.1%

19.4%
16.0%

13.5%

24.9%

Online Media Master Heavy Media Omnivore Professional Explorer Playful Explorer Traditional Media Fan

[ FREQUENCY & VARIETY OF MEDIA USAGE ]


  [ QUID ANALOGUE MEDIA FANS? ]
digital for everyone, 

but not for everyone the ‘new normal’



ONLINE MEDIA MASTER –  26.1%

Main devices: Laptop & smartphone

Digital native (100% digital)

Time, but no money



HEAVY MEDIA OMNIVORES – 19.4%

High level of media consumption
Both use & possession

Traditional + new media 
(growing emphasis on new media)

(premium) content and devices

Digital native (100% digital)

No time, but money



PROFESSIONAL EXPLORERS – 16.2%

High adoption of laptops, smartphones and 
(personally owned) tablets

Entertainment: still mainly traditional 
media (linear TV, radio in the car)

functional applications: 
e-mail, searching information, LinkedIn

Digital immigrant (semi-digital)

Embracing new media, 
but mainly in a professional context



PLAYFUL EXPLORERS – 13.5%

Mobile gaming

Entertainment: still has to discover 
(streaming/downloading, news, SNS)

Functional applications:
e-mail, browsing for information

High frequency of use of tablet

Tablet as main gateway to the internet



Source image: http://www.ru.nl/@756399/ouderen_kijken_geen/ 

TRADITIONAL MEDIA FANS – 24.9%

linear TV on television set, radio set, 
reading the newspaper

Traditional media highly preferred 

Oldest segment

Lowest adoption of new media & ICT (‘only 
when necessary’) 



2015 TAKE-AWAYS



Tablet stagnates – in adoption…
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Tablet stagnates – … and in use

64.4%

78.8%
69.4%

53.0%

2012 2013 2014 2015

Daily use of tablet (within tablet owners)



Tablet stagnates – 2 types of users
Young families

Sharing the tablet
Tablet = just one of the many devices

in house, + entertainment

+ 45

Tablet = personal possession
Tablet as main gateway to the online world

also outdoor, + functional



More multiscreen households
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8/10 (78,4%, +1,4) multiscreen (>3) household"
6/10 (58,4%, +4,9) >4 screens"

7/10 internet on other device during TV"
 "

Distraction (64%) vs Interaction (56%)
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Search additional info about program Share opinion about program Look up info about TV commercial Reason not related to program

Tablet Smartphone Any device*

* Any device = computer, tablet, smartphone, Smart TV or game console 



TV: Cumulation vs Cannibalisation?"
Over the top = on top

Traditional TV remains stable… 2014 2015

Connection digital TV 86% 86%
Watching TV on TV set (daily basis) 78% 78%

… While new forms are emerging ON TOP 2014 2015

Netflix NA 12%
Streaming films/series on computer (monthly basis) 22% 26%



Mobile: Cumulation vs Cannibalisation?"
Over the top = on top

0% 10% 20% 30% 40% 50% 60% 70% 80%

Snapchat
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Facebook Messenger

Any OTT service

SMS

2014 2015

Communication services used on daily basis



Smartphone 
adoption Sms daily basis OTT message 

daily basis

Facebook 
Messenger daily 

basis

WhatsApp daily 
basis

Google 
Hangouts/ Talk 

daily basis

Snapchat daily 
basis

15-19 93,7% 82,1% 88,5% 78,5% 37,0% 7,9% 66,5%
20-29 90,4% 78,5% 75,0% 61,5% 36,4% 7,5% 32,1%
30-39 89,5% 64,4% 58,6% 39,3% 30,6% 6,1% 7,1%
40-49 81,6% 82,1% 49,4% 33,5% 20,6% 3,2% 4,1%
50-59 61,9% 64,7% 33,7% 21,1% 18,5% 2,6% 1,5%
60-64 55,4% 48,3% 22,8% 13,2% 10,5% 2,6% 0,0%
65+ 33,2% 53,3% 15,7% 7,1% 11,3% 0,0% 0,0%
Total 68,5% 70,0% 51,8% 39,3% 25,7% 4,7% 15,3%

SMS & OTT-messaging on people owning a smartphone

Mobile: Cumulation vs Cannibalisation?"
Over the top = on top





Increasing (mobile) interaction & distraction"
> Digibesitas?



1,5% smartphone > basic feature phone 

I don’t want to be accessible anytime 
anywhere (8%) 

Aversion (6%)

Privacy infringements (3%)

2,5% abandoned Facebook

Time consuming (69%)

Privacy issues (41%) 

can’t pass a day without SNS (25%)



Digibesitas?
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16.0%
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Online Media Master Heavy Media Omnivore Professional Explorer Playful Explorer Traditional Media Fan

Are we here?

Time

Attention



2015 TAKE-AWAYS

Smartphone beats tablet

Tablet stagnates

Multiscreen households

Interaction catching up with Distraction

Over The Top = On Top

Digibesitas

Privacy vs Dependency Paradox
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